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Questions?

Please make sure you use the Q&A feature on Zoom (not chat) and 
we’ll answer your questions throughout and at the end of today’s 
presentation. 



Confidentiality Reminder

This presentation contains confidential information. As partners and providers, all of you are 
bound by Confidentiality obligations under the HubSpot Solutions Partner Program 
Agreement.

We’re sharing this with you to help educate and prepare your business so you can better serve 
your clients and go to market with HubSpot. Please Use Good Judgement in relation to this 
presentation and its contents, specifically in relation to those slides marked "Confidential".

This presentation, its contents and any discussions are confidential information. 

As a reminder, we have confidentiality obligations in our terms with you and it's important 
that you do not disclose confidential information to any third parties.



A Note Regarding Forward-Looking 
Statements

This presentation includes statements regarding planned or future development efforts for 
our existing or new products or services. These statements are not intended to be a promise 

or guarantee of future availability of products, services, or features but merely reflect our 
current plans based on factors currently known to us. They also are not intended to indicate 

when or how particular features will be offered or at what service tier(s) or price. These 
planned and future development efforts may change without notice. Purchasing decisions 

should not be made based on reliance on these statements.

These statements are being made as of today July 18, 2024 and we assume no obligation to 
update these forward-looking statements to reflect events that occur or circumstances that 
exist or change after the date on which they were made. If this presentation is viewed after 

this date, these statements may no longer contain current or accurate information.



 



 



 



 



 



 



Transition to 
Marketing



Proving marketing impact 
on the bottom line is 
increasingly critical.























Q&A
Let’s talk!



Before you go…
● Please share your feedback in our survey

https://survey.hsforms.com/1l_A2gkdzStmamwWwni3Xhgz7et 

https://survey.hsforms.com/1l_A2gkdzStmamwWwni3Xhgz7et

